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CHARACTERISTICS

RAUM UND WOHNEN is a interior magazine that confidently and comprehensi-
vely accompanies the reader through its diversity into a world characterized by 
aesthetics and exclusivity.

M/A MAISONS ET AMBIANCES covers the important and affluent French-
speaking readership with an independent editorial team from Lausanne and 
unique graphics. We would be happy to advise you on attractively priced combi-
nation options.

«RAUM UND WOHNEN features interna-
tional articles covering the world of good 
design plus inspiration for a more mind-
ful lifestyle on regular six-weekly basis.» 
Kirsten Höttermann, Chief Editorial Team

For 50 years, RAUM UND WOHNEN interprets «living» as an 
important component of our culture. From this perspective an 
editorial concept was developed which represents the docu-
mentation of good taste in all its variety. Generously displayed 
articles from the areas architecture, lifestyle and design charac-
terise the face of this successful magazine.

Not only the Swiss perspective is illustrated but a colourful over-
view of European lifestyle culture in the broadest sense is pro-
vided by international articles. Corresponding to the level of the 
editorial, the design of RAUM UND WOHNEN is also very high.

The editorial team will now focus on a special topic in each issue. 
The readership will therefore be made aware of trends and inno-
vations that are currently being discussed in the industry. The 
topics are equally concerned with new materials, art, interior 
design, craftsmanship and enjoyment.

Layout, breakdown and modern typography assure that the  
print – whether editorial or advertisement – always finds a 
high level of attention. The editorial concept and high quality 
standards are particularly attractive to men and women of the 
middle and upper classes. The target group reached by RAUM 
UND WOHNEN is established and extrovert. The supreme way of 
dealing with wonderful and valuable objects – to which the home 
primarily belongs as an expression of personality and lifestyle 
– openness to everything new and an avid interest in anything 
which helps to make everyday life more pleasant, varied and 
lovely, are characteristics of the readers of RAUM UND WOH-
NEN, who are addressed here in an appropriate way.
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Tricia Guilds neue Kollektion «Studio Stripes» ist ein Fest der Webkunst, das die Eleganz  
klassischen Schneiderhandwerks in die Gegenwart transportiert. Fünf Designs, auf altehr­
würdigen Webstühlen aus reiner Baumwolle gefertigt, spannen einen Bogen von leuchtenden 
Farbtönen bis hin zu sanften, warmen Nuancen. designersguild.com

Es ist Zeit für einen Stoffwechsel, der die 
Sinne betört. Die neuen Textilkollektionen 
sind wie ein Waldspaziergang, bei dem 
man plötzlich auf eine sonnendurch flutete 
Lichtung tritt. Erdige Brauntöne treffen  
auf sanfte Grünnuancen,  während Muster, 
inspiriert von Blättern, Blüten und Flech-
ten, über Vorhänge und Polster tanzen.  
Es ist, als hätte die Natur selbst den Pinsel 
geschwungen und ihre Farbpalette in 
unsere Wohnräume gebracht. ⁄ 
Von Kirsten Höttermann

Sinnlicher

Stoff
wechsel
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ELEGANTE  
ERGÄNZUNG
 ⁄ 
Maison Sarah Lavoines neueste Kollektion 
ist ein Fest für die Sinne. Vasen wie  
«Nomad», die in fünf verschiedenen  
Farben erhältlich ist, bestechen durch ihre 
abgestufte Glasur und das hochwertige 
Steingut. Zu den weiteren Highlights ge-
hören die Kissen «Mirage», die aus Leinen 
und Baumwolle gefertigt sind und durch 
aufwendige Stickereien hervorstechen. 
maisonsarahlavoine.com

HEILIG  
HOCKER
 ⁄ 
Der Sitzhocker «Pagode» ist ein Teil von  
 Daniel Heiligs «Monuments»-Kollektion und 
inter pretiert die Essenz ostasiatischer 
Tempel bauten in einer zeitgenössischen 
Form. Der Hocker besteht aus einem schma-
len Sockel, der einen handgeölten Eichen-
körper trägt, gekrönt von einem hochwertigen 
Wollstoff- Sitzpolster. Die Farbpalette reicht 
von ele gantem Schwarz bis hin zu subtilen 
Melange- Tönen, die in traditioneller Fisch-
grätentechnik gewebt sind. Mit einer streng 
limitierten  Auflage von nur 12 Exemplaren  
pro Farbe  unterstreicht «Pagode» seinen  
Status als Sammlerstück. 
heilig-objects.com

VISUELLE  
ABENTEUER
 ⁄ 
Mit der Kollektion «Chroma» nimmt Serena 
Confalonieri uns mit auf eine faszinierende 
Reise durch die Welt der Farben und 
 Techniken. Die acht Designs sind wie  
ein Spaziergang durch ein Museum  
der Maltechniken. Von den punktierten 
Träume reien des Pointillismus über die 
kraft vollen Striche der Kohlezeichnungen 
bis hin zur verspielten Spritzdekor-Technik 
des Bauhauses – jedes Muster erzählt 
 seine eigene Geschichte. Foto Sara Magni.
radicicarpet.it

SESSEL  
AUS WOLKE
 ⁄ 
Für Sessel «Donald» liess sich Marco 
 Fumagalli von den lässigen Modellen der 
1970er-Jahre inspirieren. Das üppige 
 Polster liegt wie ein grosses Kissen in 
dem  Gestell aus Walnussholz und ist auch 
ebenso bequem. Oder anders gesagt: 
Wer sich in «Donald» niederlässt, fühlt 
sich, als würde er auf einer Wolke sitzen, 
ohne dabei den Boden unter den Füssen 
zu verlieren. Foto Gio Sormani.
cierreimbottiti.it

SQ5
Audi Vorsprung durch Technik

Starke 
Erscheinung 
Der neue Audi SQ5 mit intelligenten  
Matrix LED-Scheinwerfern. 
This is Audi

Audi SQ5 SUV TFSI quattro, 367 PS, 
270 kW, 8,3 l/100 km, 189 g CO₂/km, Kat. G

Several reports on first-
class individual architec-
ture and generous home 
reports are an integral part 
of the editorial concept.

We also attach particular 
importance to our graphic 
design so that your adver-
tising message is shown to 
its best advantage in the 
editorial environment and in 
a colour-coordinated man-
ner.

We present your new pro-
ducts from a wide range 
of areas such as furniture, 
kitchen, bathroom, interior 
design, lighting, accesso-
ries and much more.
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1 ⁄ Marokkanische Magie trifft auf nordische Klarheit: Die handgefertig-
ten Pendelleuchten von Hamimi schweben über einem organischen 
Betontisch von Arredoo, flankiert von den puristischen «N3»-Barhockern 
von Ethnicraft – eine  Symphonie aus Handwerk, Materialität und Form.
2 ⁄ Marjolein und Arjan leben zusammen mit ihren beiden Töchtern  
in dem Neubau in Haarlems Innenstadt. Die raumhohe Schrankwand  
im Eingangs bereich bietet auf subtile Weise viel Stauraum. Mit ihren 
geschlossenen Fronten in Rosé sorgt sie für eine ruhige Atmosphäre. 
Hier verstaut die Familie alles, von der Sommer- oder Wintergarderobe 
bis hin zu Koffern. Die Wand bietet sogar einen Loungebereich.

1

Ein Neubau in Haarlem zeigt, wie modernes Wohnen Nachhaltig-
keit, Kreativität und persönlichen Charme perfekt verbinden kann. 
Marjolein und Arjan haben mehr als nur ein Haus gebaut – 
sie haben ein Zuhause für sich und ihre Familie geschaffen.  
Text & Produktion Chris Muyres & De Binnenkijkers ⁄ Fotos & Styling Caroline Coehorst & Jeske Weel

Neu
     bau
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mit Seele

RAUM UND WOHNEN. The demonstrably most-read Swiss living magazine, care- 
fully researched, competently written and perfectly visualised, is at the forefront of  
the latest trends in architecture, living and design.



THEMES / DATES

	 Edition	 Editorial	 Adv.	 Copy	 Themes 
		  deadline	 deadline	 deadline 

	 2•3/26 of 12 February	 4 December	 19 December	 15 January	 Extra: Kitchen (fittings & kitchen devices) 
					     Trend: Furniture trends 2026, German design

	 3•4/26 of 19 March	 22 January	 16 January	 19 February	 Extra: Garden (furniture, lights, shading) 
					     Trend: Spas, Tableware

	 5•6/26 of 23 April	 26 February	 20 February	 24 March	 Extra: Design for the dining room (tables & chairs) 
					     Trend: Homeoffice, Home textiles

	 6•7/26 of 11 June	 16 April	 10 April	 13 May	 Extra: Furniture Fair Milan 
					     Trend: Outdoor furniture (Fair), Wall & floor coverings

	 Special publication of 30 July	 27 April	 29 May	 25 June	 TRENDMAGAZIN KÜCHE & BAD 
	 Kitchen and Bath				    Annual publication*

	 8•9/26 of 20 August	 8 June	 12 June	 16 July	 Extra: Design for the bathroom (furniture & fittings) 
					     Trend: Swiss design, Watches & jewelry

	 9•10/26 of 17 September	 23 July	 17 July	 20 August	 Extra: Scandinavian furniture 
					     Trend: Design carpets, Wallpaper & fabrics

	 10•11/26 of 22 October	 27 August	 21 August	 24 September	 Extra: Design in the bedroom 
					     Trend: Lights, Kitchen new releases

	 12/26•1/27 of 26 November	 1 October	 25 September	 29 October	 Extra: Design in the living room 
					     Trend: Gifts & lifestyle, Storage space

	 Special publication of 10 Dec.	 7 September	 9 October	 5 November	 TRENDMAGAZIN WELLNESSIDEEN 
	 Wellness ideas				    Annual publication*

Regularly featured in RAUM UND WOHNEN Articles about architecture and 
interiors, Design trends, Profiles, Calendar of events, Trend Hotels, Design 
Awards, Swiss Design, current focus topics. (For important news there’s a special 
stop-press section with a shorter editorial deadline)

Annual publications of RAUM UND WOHNEN 
– Trendmagazin KÜCHE & BAD 
– Trendmagazin WELLNESSIDEEN 
(*see separate media documentation)

SPECIAL EDITIONS
RAUM UND WOHNEN is supplemented by three annual publications in the same high-end design which cover topics from the sub-
ject areas of kitchens, bathrooms, wellness, pools and garden design – all thoroughly researched and exceptionally comprehensive. 
Separate media documentation providing detailed information is available on request.

READERSHIP
Who are our readers?

–	Modern, affluent, style-conscious people who are interested in design and interiors  
	 and have a high architecture affinity.

–	Property owners, future home owners, architects, interior designers, specialist retailers 
	 and influencers take inspiration from Raum und Wohnen.

-	 Socialmedia-Follower (Instagram 7’000 / Facebook 17’000)

Mach Basic 2025

Readership	

�Readers per issue = 79’000 regular readers 
Absolute reach = 264’000 read at least one of the last six issues

Gender Age Family income

Men
44%

Women
56%

55-99
36%

35-54
44%

14-34
20%

> 10'000
45%

< 10'000
20%

< 8'000
18%

< 6'000
17%

DISTRIBUTION
Newsstand deliveries	 9’000	 copies

Subscribers	 9’200	 copies

Subscribed advertising distribution to varying target  
groups plus sample magazines for trade fairs 
and exhibitions, issue for permanent  
building exhibitions, furniture retail, etc.	 3’500	 copies

E-Paper	 6’000	 copies

Copies for direct sales from the publisher  
via ads, DM, Internet, etc	 500	 copies

Specimen and archive copies	 800	 copies

Audited sold circulation	 29’000	 copies  
(23’000 print / 6’000 e-Paper)

SPECIAL OFFERS FOR MANUFACTURERS AND RETAILERS
- Residential scene / www.wohn-szene.ch 
- Web directory / Index of sources 
- Content marketing (publicity report) in annual issues 
- Reader competition / Product placement 
- Newsletter 
- Property portraits

For detailed questions and offers, please contact your customer advisor



DISCOUNTS / SURCHARGES
Repeat discount	� from 4x 15%, 6x 20%, 8x 25%  

(discounts on mono net basic prices, all titles published can be freely combined)

Discount for combinations	� 2 titles 5%, 3 titles 10%  
(discounts on mono net basic prices, all titles published can be freely combined)

Placing surcharge	� 10% on binding requirements, if these can be kept (available from 1/3 page)

Advisory commission	� 10%

Inside front cover	 CHF	 8’400.00	 first left-hand page of the magazine
Inside back cover	 CHF	 7’900.00	 last right-hand page of the magazine
Outside back cover	 CHF	 9’900.00	 the last page ot the magazine
Page 4	 CHF	 8’200.00	 to the left of the editorial
Page 5	 CHF	 3’900.00	 following editorial copy, 1/3 page right
Page 7, 9	 CHF	 8’300.00	 to the right of the contents page
Special placement for large format ads on agreement.
Special placements can’t be switched nor canceled.

SPECIAL PLACINGS

INSERTS / SUPPLEMENTS /STICKERS
2 pages	 CHF	 6’500.00
4 pages	 CHF	 8’100.00
8 pages	 CHF	 10’300.00
16 pages	 CHF	 12’900.00
Prices include postage; for bulkier brochures on request.
Two-page glued insert 	 CHF	 95.00 per thousand copies, incl. postage
Multiple page glued insert 	 CHF	 190.00 per thousand copies, incl. postage
Only in association with an advert 1/1 page

FORMATS / PRICES

1/1 Page
CHF	 7’400.00
Widht	 225 mm
Height	 297 mm

1/1 Page 2 cp
CHF	 8’400.00
Widht	 225 mm
Height	 297 mm

1/3 Page high
CHF 	 3’400.00 
Widht	 73 mm
Height	 297 mm

1/3 Page Editorial
CHF 	 3’900.00
Widht	 73 mm
Height	 297 mm

1/2 Page cw.
CHF	 4’200.00 
Widht	 225 mm
Height	 146 mm

1/2 Page high
CHF	 4’200.00 
Widht	 103 mm
Height	 297 mm

1/1 Page 4 cp
CHF	 9’900.00
Widht	 225 mm
Height	 297 mm

2/1 Page
CHF	 11’400.00 
Widht	 450 mm
Height	 297 mm

Bleed bonus: 
On both sides, above and below, both 3 mm

The text image buttons appear in the «Look 
and Feel» of the redactional creation. As a 
consequence, on mobile appliances they are 
designated as publireport and/or as advertise-
ment while the fullbuttons develop their effect 
as advertising surface.
Upon request, both advertising forms can be 
integrated with extensive advertorials.

«Fullbutton» 
Width: 800px 
Height: 667px 
Positioning: all sections 
Costs: Fr. 700.00 per month

«Text image button» 
Image Width: 800px 
Image Height: 667px 
Title: 35 characters. Text: 135 characters  
Positioning: all sections 
Costs: Fr. 700.00 per month

«Advertorial» 
Only possible in connection with the text 
image button or with the fullbutton 
Between 2 and 3 images and  
between 2’500  and 3’000 characters text  
Costs: Fr. 400.– per month

If the technical implementation of buttons and 
advertorials is carried out by the publishing 
house, high-resolution original files of the 
images are required.

ONLINE - RAUM-UND-WOHNEN.CH

Sections	 Home | Living | Architecture | Designer and trademarks 
	 Kitchen | Bathroom and wellness | garden | Branch information

Contract discounts	 3 months = 10% / 6 months = 20% / 12 months = 30% 
	 Consultancy commission = 10%

Confirmed reservations for all advertising media cannot be rescheduled. The booked period will be invoiced.

POSITIONING / DISCOUNTS

Formats	 GIF, JPEG
Submission	 by email to: online@etzel-verlag.ch
Placements	 monthly
Production	 Our graphic art and technical specialists will be pleased to advise you.
Number of visits	 Ø  17’000* per month
Pages	 Ø 340’000* per month

*Basis (7.24 - 6.25)

FORMATS



YOUR CONTACT
Object management and promotion	 Head of Sales & Marketing	  
	 Hansruedi Hofer	  
	 hansruedi.hofer@etzel-verlag.ch	  
	 Tel. +41 (0)41 785 50 85	

Ad scheduling	� Kyra Graf 
kyra.graf@etzel-verlag.ch 
Tel. +41 (0)41 785 50 64

Editor-in-chief	� Kirsten Höttermann 
k.hoettermann@etzel-verlag.ch 
Tel. +41 (0)41 785 50 65

Editors	 Silja Cammarata	 Ursula Bünter 
	 silja.cammarata@etzel-verlag.ch	 ursula.buenter@etzel-verlag.ch 
	 Tel. +41 (0)41 785 50 66	 Tel. +41 (0)41 785 50 71

Publishing management	� Thomas Stähli 
thomas.staehli@etzel-verlag.ch 
Tel. +41 (0)41 785 50 85

Sales & production	 Sarah Stähli 
	 sarah.staehli@etzel-verlag.ch 
	 Tel. +41 (0)41 785 50 61

Etzel-Verlag AG 
Knonauerstrasse 56 
CH-6330 Cham/ZG 
Tel. +41 (0)41 785 50 85 
www.etzel-verlag.ch 
info@etzel-verlag.ch

TECHNICAL DATA
Printing processes	 Rotary offset, CTP, PSOcoated_v3.icc
Print copy	� Data formats: 

QuarkXPress, InDesign, Illustrator, Freehand, Photoshop and as Acrobat PDF file or PDF/X-4. 
Enclose all fonts. Colours defined as CMYK. Image resolution 300 dpi. Advertisements which 
run off the edge plus 3 mm. Data delivery: FTP or per e-mail to the advertisement administration 
with binding colour proof. Colour tolerances are unavoidable. They do not form sufficient reason 
for discounts. 

Production of print documents	� The production of print documents on the basis of originals, photos, retouch  
or prints is not included in the price.


